PHARMON MEDIA KIT 2009

PHARMON #14

%

Pharmon.com
The Leading
Healthcare &
Pharmaceutical
Media in China

2009 HE {8 Fff
EMInEHMRESIENE

LiELREREAERAR

BIZ LK Pharmon.com MAARE BN SHMNHHEHREMN
HEEEYESFTULHELA  FalEHEd), SRS KE

R, 8iF: MFEEERR:

THASE ARG
MEBEWTRETE —F —RITR IR EEREE

U RERTRER AUNRRS %

5 RMERRER BARKAPER
—HXRENH LA A LRE, AXFAEPRBEIT

1£H:86.21.54485087
FAHB: service@pharmon.com.cn
h ERLREERARRAR
Pharm(])) -

N FLiE: FE
® % f£ % .com.cn 86.21.021.54481353 /54480551


mailto:Sales@Bioon.Com
mailto:Sales@Bioon.Com

PHARMON MEDIA KT

Alexa

100 0.0 ¢

The most popu-
lar life science
website in
China.

TEH s E GRS RS TS

HAELZEERMERNR AN T HZ
SIHEEREES. A WVERFEMNEER
%, mMEE, FRiE, #2HR, &
WERELHMNREERER.

ERNERRK T LAY EZ M -
-EYRETEENMILEES, HEREY
B2, AEHNRSAEEMEXRNE R
B, WHARESIEEEANEDNRS &
Ro

BRIFIZAEEME = afEXF50h
Fh, BT AR. SRBESH AR
Wrial, mEREE .

B2 2k SL 2 M SR B4R

w2y L

A2 G, MR, £, HEY
., UERENMSRE, RRZApEE
M miE MRS EG. BRI~ mET50
L, klEGR, AEZGuEEl T
AWSRIA RIRBEEIF S

A W

FOEEMFEM. TSN R TR
T, B, 2@ RENLKBEYELNH
KXKEEMERMER. RESRBREYRT
g, £, EA~L, A, &
2, BJill, 2, TERMLEF. RAKLMH
MR FE D ERTTE, BAEY)EE 29 S5 uh
PR N VS &Y T

AL
EVIEL A EYEAHFF LSS, Rt
MEERRE, W, &Y, ffEE~am,

“The Best Life Science Website in
China. News, Research Progress, Pro-
tocols, Products Show and Career In-
formation.”
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Integrated Market Channels
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New pharmon.com
New vision! New Pharmon!
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Survey of Pharmon.com.cn
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